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No.
B.Com. (Part-I) (Semester - I) (NEP 2020)
Examination, November - 2024
PRINCIPLES OF MARKETIN G
(Paper - I)
Sub. Code : 87965 .
Day and Date : Saturday, 30-11-2024 ! - f,ivi’;I‘otal :’M;arks : 40

Time : 10.30 a.m. to 12.00 p.m.

Instruction : 1) All questions are compu]sory

2) Figures to the rlght mdlcate full marks ;

Q.1) Choose the correct alternatlve and rewrite the sentence 8
) I is the process of d1v1d1ng market 1nto smaller homogenous market.
a) Positioning : b) Market segmentation
c) Marketing'research- - d) Consumer behavior

11) Long form ofMIS 1S i iBeenn.
. a) « Management Information System
“'b) - Marketing Introduction System
) Management Introduction System
d) Marketing Information System

11) According to NABARD rural area means the area with population up to ....

a) 10,000 b) 50,000
c) 30,000 d) 20,000
iv) marketing is the method of connecting marketers and customers
through internet.
a) Social b)  Green
c) Online d)  Target
v)  Rural market of India is ...... a market.
a) large b)  a)and c) both options
c) scattered d) small '
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vi) ... is the process whereby individuals decide what, when, where, who and
whom to purchase goods and services.
a)  Marketing research b)  Market segmentation
¢) Positioning d)  Consumer behaviour
Vi) ... is the movement of goods and services from manufacture to the
consumer.
a)  Marketing b)  Management
¢) Purchase d) None of theses % e
VIIL) marketing helps to keep environment clean by redﬁeihg the
pollutants. i, ' L
a)  Social b)  Online ..
¢) Green d) Target
Q.2) What is meant by marketing? Explam the 1mportance of marketmg 8

OR
Explain the process of merketing reSearch.

Q.3) What is meant by market segmentanon’? Explain the bases of market §
segmentation. ~ -

OR
What 1s meant by rural marketmg” Explain the importance of rural marketing.

Q.4) erte short answers (Any two)

8
1) Explam»the scope of marketing.
1)  Explain the characteristics of rural marketing.
iii) Explain the positioning strategy.
Q.5) Write short notes on : (Any two) 8

1)  Target marketing
1)  Green marketing

iii) Marketing Information System
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